
Growth & Marketing



Marketing

• Definition of Marketing

• Strategy

• Cost

• Audience

• Branding

• Communication

• Measuring Sales

• Forms of Marketing

• Why is Marketing Important



Growth

• Definition of Growth?

• Is Growth possible?

• Facts

• Planning

• Cashflow

• Budgeting

• Markets Strategy

• Measuring



FACTS

• SMART i.e. Specific, Measurable, Achievable, Realistic, and Timed.

• Persistence  will make you WIN

• Over 80% of the top companies grew out of a recession

• The economical growing countries LOVE ‘Made in England’

• Brand names growth is East

• Values ,Trust and Recognition

Have faith in Maula (TUS) and the road will 
ALWAYS clear



THANK YOU 
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